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SCREEN EUROPE AT LABELEXPO 
VERTICAL MARKET:   Manufacturing 

BUSINESS APPLICATION: Direct Marketing / Traffic Generation 

BUS I NES S  O B JECT I VES 
Screen is a leading manufacturer of graphic arts equipment and computer-to-
plate equipment and a pioneering supplier of a variety of inkjet systems. Screen 
Europe wished to invite the main label printers in Western Europe to their booth 
at Labelexpo 2015 in Brussels for the introduction of a new label inkjet press, the 
Screen Truepress Jet L350UV. 

Their marketing objectives were to: 

§ Attract a specialized, high quality audience to their booth at the exhibition 

§ "Stand out from the crowd" with a highly creative marketing campaign 

§ Achieve a high response rate from a small target audience  

 
ST R AT EG Y 
Screen Europe turned to Jubels, a leading Marketing Services Provider in 
Amsterdam, Netherlands, to design and conduct a direct marketing campaign. 
The campaign would take advantage of the capabilities of the new inkjet press 
that was to be launched in order to make an impact, achieve a high response 
rate and gain visitors to the booth. 

It used personalized URLs and QR codes in the printed mailer to take recipients 
to a personalized website where they could make an appointment for a 
demonstration of the new machine at the exhibition. 

Recipients of the direct mail would be encouraged to sign up to visit the Screen 
Europe booth with an offer to receive a free power bank battery charger for their 
mobile phone or tablet when the attended. 

The target audience was 169 senior executives at selected label printers. 

R ES ULT S 
Over 40% of the recipients of the direct mail responded and made appointments 
to visit the Screen Europe booth at Labelexpo 2015. 
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CAMP AI G N AR CHI T ECT UR E 

 

Jubels designed a very large invitation measuring 240 cm long and 35 cm high 
that would actually be printed on a Screen Truepress Jet L350UV. The design 
showed an image of the press, samples of work that could be printed on it to 
show its quality and capabilities, uses in label applications, information about the 
Labelexpo exhibition and instructions on how to book an appointment to see it. 

 

The instructions were personalized with a PURL and a QR code that directed the 
recipient to a personalized landing page. 

 
The invitations were rolled up and mailed in a box with a colorful label. 

The personalized landing page showed a simple form to choose a day and time 
to visit the Screen Europe booth, pre-populated with the recipient's contact 
details to confirm or amend and an opportunity to add a colleague to the event. A 
Thank You page was displayed after the recipient submitted the form to confirm 
the appointment and the location of the event and Screen Europe's booth.   
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A personalized follow up email was 
sent to attendees confirming the day 
and time of their visit, the location of 
the booth and a link to a personalized 
Google map showing the driving route 
from the recipient's address to the 
Labelexpo exhibition. 

Just before the event, a reminder was 
sent by SMS message to attendees 
who provided their mobile phone 
number on the sign-up form. 

 

R EAS O NS  F O R  SUCCES S 
There are three clear reasons for the very high response rate for this campaign. 

§ It was very relevant to a small and precisely targeted audience. 

§ The direct mail box and its contents were unmistakable and provided a 
compelling reason for recipients to open it and read it.  

§ The call to action was simply executed via the PURL or QR code with a 
direct sign-up form on the landing page and follow up confirmations.  
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C L I E N T  Screen Europe 
http://www.screeneurope.com/ 
Screen provides solutions to meet industry needs in the graphic arts 
equipment field, with a strong focus on digital printing presses that 
incorporate the latest inkjet technology and CTP systems known for 
their ability to streamline printing processes and significantly 
improve output quality.  

P R I N T  P R O V I D E R  

&  A G E N C Y  
Jubels 
http://www.jubels.nl/ 
Jubels is a Marketing Service Provider in Amsterdam, Netherlands 
With over 30 years of experience in cross-media communications, 
multi-channel solutions, and digital printing, Jubels primarily serves 
retailers, banks, and insurance companies. 

H A R D W A R E  Screen Truepress Jet L350UV (for 2.4 meter long mailing piece) 
Xerox iGen 150 (for box label) 

S O F T W A R E  XMPie Personal Effect Platinum Site - the enterprise solution of 
XMPie with clusters of servers for high productivity and highest fault 
tolerance.  

T A R G E T  

A U D I E N C E  
Senior executives at selected label printers 

D I S T R I B U T I O N  169 

D A T E  September, 2015 

 


